Program Logic Models: Keeping all the Ducks in a Row

The basis of Program Logic Model approachesisthat thereisalogical flow among the components that comprise the program eval uation plan. Program Mandates flow into Program Areas, and Program Areas have
Program Goals. Program Goals are often synonymous with Short-Term Outcomes and should have accompanying logic components such as I nputs, Activities, Indicators, and Measurements. Statements of mixed
concepts are often termed Objectives. Objectives often have an outcome and activity component mixed together.
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